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ABSTRACT This paper aims to deal with the mechanism, path and practice of the convergence development of
tourism industry in the context of economic transformation. This paper proposes convergence models of tourism
industry based on a conceptual model by combing and discriminating of convergence concepts of tourism industry.
The paper studies the patterns of integrating culture industry and tourism industry in the perspective of the theory
of industry integration, generalizes three patterns of industry integration, that is, extended pattern, restructuring
pattern and permeable pattern, makes the theoretic analysis of them systematically. In light of the characteristics
of the culture and the tourism in China, the paper illustrates the base and the feasible patterns of integrating the
culture industry and the tourism industry in China, and also gives some suggestions on integrating and developing
the culture industry and the tourism industry for China.
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INTRODUCTION

Facing the contradiction of the diversity and
depth of the tourism demands and the tourism
products’ single function and less connotation
of the tourism supply, seeking a new model of
development of tourism industry has become
an urgent issue to solve. The tourism industry
is a concept formed of an integration of tourism
and industry. It is a new format formed by prima-
ry to senior evolution in a state of continuous
development of tourism activities. The word
“tourism” is not innately, it is a product of social
productive forces to a certain stage. Early travel
is only an activity of a few persons for entertain-
ment, recreation and games (Varte 2016). Tour-
ism industry has input and output function and
the input-output relate to many industries, as
the tourism industry is closely associated with
the other industries. Therefore, tourism is an in-
dustry. But tourism is not the same as in the

tourism industry. It did not form a unified theo-
retical research framework. Current researches
are insufficient to give right proposals to the
development of practice, resulting in promoting
the tourism industry’s convergence with all in-
dustries in the practice. In this background, this
paper proposes the research topic of the con-
vergence models of tourism industry.

Tjasa and Metod (2014) proposed conver-
gence models of tourism industry based on con-
ceptual model by combing and discriminating of
convergence concepts of tourism industry. In
order to validate the convergence models of the
tourism industry, this paper makes empirical anal-
yses to the three convergence models and puts
forward further suggestions and comments for
the future development of tourism industry’s
convergence based on the results of empirical
analyses. Marija and Matjaz (2014) selected the
tourism industry’s convergence with agriculture,
cultural industry and information industry as the
research objects to argumentation the feasibili-
ty of the theory applied in practice. The research
of the convergence of tourism industry and ag-
riculture mainly puts forward hypotheses based
on the relation between the industry associa-
tion and convergence and then tests the hy-
potheses by measuring and analyzing of the in-
put rate and convergence degree.
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Marianna and Kalotina (2014) summarized
the features of the three convergence models
and proposes the advice to develop the tourism
industry’s convergence based on empirical re-
search findings. In this paper, the innovations
are reflected in three aspects. Firstly, this paper
builds conceptual model of tourism industry and
proposes three convergence models of tourism
industry based on conceptual model in the the-
oretical research.

The convergence models of tourism indus-
try based on conceptual model embody the dif-
ference of essence of different convergence
model and covering all kinds of integration phe-
nomenon. Secondly, this paper breaks the limi-
tation of qualitative analysis in the current con-
vergence model research of tourism industry.
Sunil et al. (2014) proposed hypotheses based
on the relationship of industry association, cou-
pling, clusters and industry convergence and
tests them by input rates analysis, counterac-
tion analysis and correlation analysis. The con-
clusions of the study proves that the conver-
gence between tourism industry and agricultur-
al industry is tourism industry’s active conver-
gence and confirms that active model can bring
together to improve added value of the both
industries, tests that the convergence between
tourism industry and cultural industry is tour-
ism industry’s interactive convergence and iden-
tifies the driven industry and sectors in the in-
teractive convergence, verifies that the informa-
tion industry’s role of driving the tourism indus-
try to converge.

The Measurement on Tourism Industry
in China

With the rapid development of the tourism
worldwide, the role of tourism in promoting em-
ployment, stimulating economic is becoming
even more significant. The development on tour-
ism is an important symbol of a national and
regional modernization, opening and the inter-
nationalization. Governments at all levels begin
to divert attention to actively play a function of
tourism industry on driving others, and vigor-
ously promote the level of tourism industrializa-
tion, which means tourism has been not only an
activity carried out by the individual for a pur-
suit of pleasure and also not an undertaking,
but an industry with a market competitive na-
ture, and associating and driving a large number

of industries. Although tourism has been really
an industry in reality there, but the concept and
scope of which have not be solved in theory.
The nature of the tourism industry is not clearly
known, which brings about a difficulty to evalu-
ate the socio-economic contribution and clear
the status of tourism industry in the national
economy. The measure of the industrialization
level of tourism is an issue that is yet to be re-
solved in theory but very important in the prac-
tical application. The measure of the tourism in-
dustrialization level needs to solve two prob-
lems. First, on the basis of collating and summa-
rizing the basic concepts, define the concept
and scope of the tourism industry, clear the con-
tents included in it. Second, under the premise
of the established basic scope, starting from the
connotation and characteristics of industrializa-
tion, the paper proposes methods and models
to measure the industrialization level of tourism,
and using of the model and the method in empir-
ical research. Research on these two issues will
play a crucial role in the development of tourism
industry and government to develop policy.

Ponting and O’Brien (2014) firstly summa-
rize the research progress and theoretical basis
of the measure of the tourism industrialization
level. Therefore, travel is seen as a social phe-
nomenon and an activity for tourists. Tourism is
different, which is an industry that provides
products and services for tourists. With the pop-
ularity of tourism activities, tourism is becoming
an industry, which involves multi-level, multi-
domain from that only constituted by the travel
agency. Academia has not reached an agreement
about the nature of tourism industry, and the
reason is that tourism industry determined by
the concept and the characteristics of tourism
activity is different from the general industry.
The traditional definition of the travel and tour-
ism is from the perspective of demand, while the
industry is defined from the perspective of sup-
ply, meaning that an industry can be constitut-
ed as long as the enterprises produce the same
or similar products. It is easy to determine the
boundaries of an estate. For the tourism indus-
try, those enterprises, from the point of view of
supply, which produce tourism products also
produce non-tourism products, in other words,
those enterprises provide products and servic-
es for tourists and also for non-tourists.

It is difficult to determine whether these en-
terprises are tourism enterprises. The bound-
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ary of the tourism industry is difficult to deter-
mine as well. Therefore, from this point of view,
the tourism industry is not the strict sense of
the concept of industry. By discriminating the
concept of travel and tourism, Joan’s paper (2014)
proposed that tourism could still be an industry,
because in accordance with the definition of the
traditional industries, the tourism industry also
provides tourist products just that such a prod-
uct is a combined product that is produced by
travel agencies, scenic locations, hotels and oth-
er enterprises. The production process of a tour-
ism product is different from the traditional in-
dustries, but this cannot deny that tourism is an
industry.

Tourism industry has input and output func-
tions and the input-output relates to many in-
dustries, as tourism industry has closely asso-
ciated with the other industries. Therefore, tour-
ism is an industry. But tourism is not the same as
in the tourism industry. As defined in the Tour-
ism Satellite Account, tourism is from the per-
spective of demand, is all that directly related to
tourism consumption. Tourism industry is from
the perspective of supply, only including those
enterprises closely related to tourism activities,
regardless of whether these provided products
are all tourism products. From this point of view,
the tourism industry is more in line with the con-
notation of the traditional industries. Recogni-
tion of tourism as an industry, then it cannot be
denied the significance of tourism industry de-
velopment (Zhou and Yang 2014). The tourism
industrialization means a type of effective inte-
gration that various sectors of the tourism in-
dustry to achieve, and means that a model of
high related, a high degree of synergy will be
formed. It seems that the advantages of the de-
partment’s resources, environment and manage-
ment strengths will change into industrial ad-
vantages, so as to enhance the size and compet-
itiveness of the tourism industry as a whole.
The tourism industrialization level is not only
associated with the level of the tourism industry
as a whole, but also related with the structure
and the scale of the industry (Stephen and
Shamiso 2015). To elaborate the association of
demand and supply within the tourism industry
and technical economic ties between tourism
industry and other industries of the national
economy, this paper also discussed the indus-
try association theory and the demand and sup-
ply theory. The industry association is the tech-

nical economic ties of national economic sec-
tors directly and indirectly interdependence and
mutual restraint in the process of social repro-
duction, which is an important content to reflect
the industrialization level of tourism. The tour-
ism industry association analysis is to use a
quantitative method to analyze the interaction
between supply and demand in the tourism in-
dustry and the upstream and downstream in-
dustries, providing a reference for formulating
industrial policies and establishing the direction
of industrial development. The important tools
of industry association analysis are the input-
output tables. Using input-output tables can
clearly measure the value of one industry to be
consumed in the production process of other
industries, and it can also be used to measure
the value of other industries that to be consumed
in the industry. For the industry association anal-
ysis relating to the impact between demand and
supply of internal departments of tourism in-
dustry as well as the tourism industry and other
industries, therefore, it is necessary to sort out
the theory of tourism demand and tourism sup-
ply. Tourism demand is reflected in the various
aspects of tourists demand to travel product.
Tourism supply is the supplied products direct-
ly for tourists, and can be classified as basic
tourism supply and auxiliary tourism supplies
(Andrew 2014).

When measuring the industrialization level
of the tourism industry, the indicators that are
applied to reflect the tourists’ demand is tourism
consumption indicators, and the indicators that
are applied to reflect the tourists’ supply are
output. The measure of the industrialization lev-
el of tourism industry can not only conform to
the characteristics of the industry itself but also
be comparable with other industries in the na-
tional economy, only if it considers both supply
and demand (Roberto and Martina 2014). The
key is the choice of the method for measure of
the tourism industrialization level, which deter-
mines the authenticity of the results directly,
while the measure of the industrialization level
of tourism industry is still in the exploratory
stage. The process of industrialization is dynamic
and mutative, with features of comprehensive
and complexity. Industrialization level reflects
the level of industrial development stage, the
sophistication and the level of intensive. There-
fore, based on the connotation and characteris-
tics of tourism industrialization, this paper major
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proposed a model and method of the measure of
the tourism industrialization level.

The Model on Convergence Tourism Industry
in China

According to the file Tourism Satellite Ac-
count Recommended Methodological Frame-
work, the scope of the tourism industry is clas-
sified in accordance with the interrelated degree
to tourism activities in Yim et al.’s paper (2014),
while it is difficult to distinguish the degree,
meaning that the criteria for the classification in
Tourism Satellite Account are conceptual. There-
fore, the boundary between specific and non-
tourism specific industries, also characteristic
and tourism-related industries are not clear in
the Tourism Satellite Account. Based on this,
Cowling et al.’s paper (2014) proposed a techni-
cal classification of tourism industry by using
the indicator of the proportion of tourism de-
mand on supply. Propose a defined standard
between specific and non-tourism specific in-
dustries, and also characteristic and tourism-re-
lated industries, and further give a classification
of tourism characteristic industries, putting for-
ward the concept and scope of tourism core in-
dustries and tourism infrastructure industries.
The proposed model (Pai et al. 2014) and meth-
ods to measure the contribution to the national
economy of the sectors within the tourism in-
dustry (Lori et al. 2014), which is an important
aspect to measure the tourism industrialization
level, using of input-output and multiplier anal-
ysis method to measure the contribution of the
sectors within tourism industry to the national
economy, not only can reflect the scale level of
the internal sectors of the tourism industry, but
can also reflect the degree of optimization level,
as well as the association impact of tourism in-
dustry to other industries in the national econo-
my. Again, proposed model and methods to mea-
sure the contribution to the national economy
of the tourism industry as a whole, which should
reflect the level of the size and effectiveness of
the overall development of the tourism industry.
Using of integration model in the econometrics
theory to measure the long-run equilibrium rela-
tionship between the tourism industry and the
national economy can reflect the impact of the
tourism industry on the national economy for a
long period, which is a dynamic and long-term
performance (Jang et al. 2014).

The model and method in this paper is based
on two aspects. On the one hand, to reflect the
size levels, benefit levels, associate degree, struc-
ture degree of optimization of the internal sec-
tors, as well as the correlation and driven level
between the industry by measuring the contri-
bution of the sectors within tourism industry to
the national economy, on the other hand, to re-
flect the scale of the tourism industry as a whole
by measuring the contribution of the tourism
industry as a whole to the national economy in
the long term. The result of the tourism industri-
alization level is integrated by the above meth-
od and model. Based on the proposal of the tour-
ism industry definition and the model and meth-
od of the tourism industrialization level, it takes
an empirical study of the measure of the tourism
industrialization level in China. On the basis of
the input-output tables in China, the tourism in-
come shall be deemed to output in Hubei’s sta-
tistics. According to the earlier definition of the
tourism industry, the tourism industry in China
is defined and including the 16 departments of
the eight categories. The eight major categories
respectively are long-distance transport servic-
es (including railways, highways, waterways
and air), accommodation services, catering ser-
vices, scenic tours, travel agents, entertainment
services, shopping and the city’s transportation.
Travel agencies and scenic tours are the core
sectors of the tourism industry, because these
two departments are survival and developing
completely dependent on tourism activities.

By measuring the tourism industrialization
level in China with the input-output and multi-
plier analysis methods, the author finds that tour-
ism industrialization the Hubei is at a low level,
mainly in those aspects, for example, the contri-
bution is low of the sectors in the tourism indus-
try to the national economy, it is uncoordinated
in the sectors, industrial structure needs to be
optimized, and overall level of the tourism in-
dustry is not high, the long-term role in promot-
ing the regional economy is not obvious. There-
fore, the mode of development in China should
be further improved from extensive to intensive,
the rational allocation of resources should be
promoted, and the structure of the tourism in-
dustry should be adjusted toward a upgrading
and rational direction, and thus improve depart-
ment productivity. The tourism industrialization
level plays a key role in the government’s tour-
ism-related policies to develop the industry, and
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has an impact on the future tourism industry
development. Therefore, it is necessary to put
forward suggestions for some of the problems
existing. Based on the empirical research of mea-
suring of tourism industrialization level in Chi-
na, puts forward the tourism statistics protect-
ing system and tourism-related policies and
countermeasures for enhancing the tourism in-
dustrialization level from the point of the nation-
al level. There are certain defects in the current
system of China’s tourism statistics, mainly in
these aspects, for example, tourism-related con-
cepts are not clearly defined, a single means of
investigation and the small sample size, ad-
vanced statistical techniques and analytical
methods lack, tourism survey is not linked by
the Tourism Satellite Account convergence in-
ternational authority recognized by the interna-
tional authority recognized Tourism Satellite
Account. Therefore, in order to raise the overall
quality of tourism statistics, to ensure the au-
thenticity of the accounting content, there should
be a comprehensive reform of the system. The
concept of tourism statistics system should be
further classified, and the tourism statistical in-
dicators system and tourism statistics survey
methodology should be improved.

METHODOLOGY

The model and method in this paper is based
on two aspects. On the one hand, to reflect the
size levels, benefit levels, associate degree, struc-
ture degree of optimization of the internal sec-
tors, as well as the correlation and driven level
between the industry by measuring the contri-
bution of the sectors within tourism industry to
the national economy. On the other hand, to re-
flect the scale of the tourism industry as a whole
by measuring the contribution of the tourism
industry as a whole to the national economy in
the long term. By the measure of the tourism
industrialization level in China, the author finds
that the factors affecting the tourism industrial-
ization level is mainly manifested in two aspects
of the internal and external, the scale of the in-
ternal organization and the overall level of the
tourism industry development and association
to other industries. The former determines the
efficiency of resource use, specialization, and
the degree of intensification of the tourism in-
dustry, while the latter determines the scale of
the tourism industry. Therefore, to raise the tour-

ism industrialization level should focus on im-
proving the overall level of the tourism industry,
and optimize the organizational structure by pro-
moting the coordination of the tourism industry
structure, improve concentration of industrial
structure, and promote the sophistication of tour-
ism industrial structure. Based on the summary
of the content and the basic viewpoints of the
full paper, the author puts forward some short-
comings of the article and prospects for future
research. Because of the imperfect tourism con-
sumption data in the system of tourism statis-
tics, and the tourism output data lack, this af-
fected the results to define and measure the tour-
ism industrialization level. Another deficiency
of this study is that there is not a regional com-
parison with China in the measure of tourism
industrialization level, and therefore, the result
reflects only an absolute level in China not the
relative level. In future research, this paper will
further improve and deepen in the following
three aspects. Further deepen and perfect the
theory and methodology, analyze in-depth of
the theory of whether tourism can constitute an
industry, further improve the application of the
method. To further expand the theoretical re-
search, from the point of view of the industrial
organization, discuss in-depth and detailed the
impact mechanism between the sectors in tour-
ism industry and the space-time evolution of
the industrial structure. To further develop dif-
ferent regional comparative studies, combining
of econometrics to give a comparative analysis
of the different regions of the tourism industrial-
ization level, and in turn propose the spatial dif-
ference and targeted suggestions of the tourism
industrialization level.

RESULTS

Coupling content and mode of tourism in-
dustrial network based on circular economy each
system has its own mechanism, structure and
mode to run. Tourism industrial network also
has its own self-running mechanism, structure
and mode. Generally speaking, tourism industri-
al network consists of three layers, that is, core
layer, which is the tourism attraction enterprises
and tourists, service layer consisting of travel
agents, restaurants, hotels, tourism transporta-
tion, and retailers of tourist commodities, sup-
port layer composed of government, academic
institutions, educational institutions, and other
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related industries. These three layers mainly have
three coupling modes, which are the vertical
coupling between network node enterprise and
its relevant industry, the transversal coupling
among node enterprises within network, and the
coupling among different layers within network.
Superposition of the coupling units of three
modes mentioned above can form a complete cou-
pling unit of tourism industrial network. The cou-
pling units of three modes are not independent,
but are closely linked to each other on the basis
of economic transaction, industrial relationship
and knowledge sharing. Status of one coupling
unit affects other two, and influences the cou-
pling function at each layer. High degree of cou-
pling of elements in all levels of the network struc-
ture can improve the functions of sub network
system and the whole industrial network system,
and enhance its own profits at the same time.
Figure 1 presents the economy benefits from the
fusion development of tourism industry.

Material coupling among node enterprises
in tourism industrial network and among the
vertically related industries is important to the
whole industry. Material coupling includes the
material transformation and exchange, waste ex-
change and recycling within node enterprises.
During the process of material coupling, the
upstream and downstream relations among the
members should be determined. In accordance
with the requirements of the material supply and
demand sides, routes, flow rate and composi-
tion of material flow are adjusted, so as to com-
plete the construction of industry coupling

chain. At the same time, resources recycling and
cascade use should be taken into account in
order to reduce the consumption of material re-
sources to the maximum.

An integrated resource recycling system to
support system operation needed to be estab-
lished to achieve material coupling. Besides,
harmless central treatment system can be estab-
lished, such as construction of ecological sce-
nic spot, to lower the impact of environment and
to improve scale benefit. Transversal service
coupling among node enterprises in tourism in-
dustrial network offering services to tourists is
the major function of tourism industry. Trans-
versal relationship in tourism industrial network
is node enterprises together facing the tourists.
They obtain their own interests when offering
service. Therefore, each node enterprise often
shows the situation of competition during the
process of tourism. However, tourists buy not
only a visible service of one node enterprises,
but also all the visible services, information, care
and other elements comprising the “service
products” combination of all the node enterpris-
es. In this sense, any of the node enterprise is
not isolated in the tourism industrial network,
and its service quality affects the interests of
other node enterprises in network. Therefore,
service coupling among node enterprises in tour-
ism industrial network becomes inevitable. Fig-
ures 2 and 3 show whole development model led
by government and enterprise development
model led by government.

Service coupling requires all the node enter-
prises in tourism industrial network to accept
the concept of “whole is greater than parts”, to
construct an interest community of tourism in-
dustrial network, to vigorously promote the in-
tegration process of the common interests of
tourism industrial network, to form and strength-
en the cohesion and competitiveness of interest
community of tourism industrial network. Infor-
mation is coupling at different layers of tourism
industrial network. The rapid development of
information technology has a dramatic impact
on the organization mode and lifestyle of the
whole society. Supply and demand information
is the premise of effective production and ser-
vice among members of tourism industrial net-
work, which include information needs of tour-
ists, production information of industries on re-
lated industry chain (including its radiation in-
dustries), market information, technical informa-

Fig. 1. The  economy benefits from the fusion de-
velopment of tourism industry
Source: Author
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tion, legal information, personnel information,
and information related to other fields. Informa-
tion coupling is mainly composed of tourism
management information system, environmen-
tal management geographic information system,
and database management information system.

Each system generates different data, and
forms an orderly flow and contact with higher
institute, environmental management sector,
news media and other relevant departments
through database service layer, application ser-
vice layer and application expression layer. De-
partments and agencies can carry out effective
management and supervision and offer practi-
cal guidance for enterprise production or ser-
vice in tourism industrial network based on a
variety of analytical data and results. Figure 4
shows influence on the convergence develop-
ment of tourism industry in the context of eco-
nomic transformation.

Realization of the coupling mechanism of
tourism industrial network based on circular
economy under circular economy, good coupling
operation of tourism industrial network should
have the following characteristics. Firstly, be-
havior of enterprises in tourism industry is rea-
sonable and normative. Secondly, production
chain and service chain can deliver smoothly
among related industries and within one indus-
try in the tourism industrial network, so that a
relatively stable industry chain of circular econ-
omy can be formed. Thirdly, realize the harmony
and unification of economy, society and envi-
ronment. To achieve the above goals, a wide
range of coupling strength is still needed. In the
current tourism industrial network in China, there
are three basic organizational forms or forces,
which are tourist, enterprise and government.
They show a relationship of interdependence
and mutual restraint, and jointly promote the
development of tourism economy.

Fig. 2. The  whole development model led by government
Source: Author

Local Government: Ecological
restoration, protection and
beautification  construction of
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Fig. 3. The  enterprise development model led by government
Source: Author

Enterprises: Plan and investment  development
construction and management  (ecological)
economic benefits

Local government: Ecological
restoration, protection and
beautification   construction
of infrastrure  special service
 social (ecological) benefits

Rural residents: Land subcontraction
 employment transferring   rent of
soil, incomes and social security



126 HUI LIU

DISCUSSION

First of all, in a certain sense, a tourist is the
producer of tourism products and the final con-
sumer and the service object. Therefore, tour-
ists’ demand for tourism products, as well as the
cognitive level of their own, will feed back to
people offering tourism service through the mar-
ket, and further affect the production and ser-
vice of each node enterprise. Besides, supervi-
sion function of public opinions of tourists can
be realized by a perfect government supervision
system, in order to overcome the loopholes of
government supervision, and to effectively su-
pervise enterprises. Secondly, government de-
cision and industrial policy directly affect the
development of circular economy and industrial
network. In addition, environmental externality
and other issues of market failure also require

government intervention. Thirdly, enterprise is
the cell of industry, as well as the main force of
circular economy. Production mode of circular
economy cannot be realized without the partici-
pation of enterprises. In a word, formation and
development of industry based on circular econ-
omy are promoted by the three forces together.
There are certain defects in the current system
of China’s tourism statistics, mainly in these as-
pects, for example, tourism-related concepts are
not clearly defined, a single means of investiga-
tion and the small sample size, advanced statis-
tical techniques and analytical methods lack,
tourism survey is not linked up by the Tourism
Satellite Account convergence international au-
thority recognized by the international authori-
ty recognized Tourism Satellite Account. There-
fore, in order to raise the overall quality of tour-
ism statistics, to ensure the authenticity of the

Fig. 4. The influence on the convergence development of tourism industry in the context of
economic transformation
Source: Author
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accounting content, there should be a compre-
hensive reform of the system. The concept of
tourism statistics system should be further clas-
sified, and the tourism statistical indicators sys-
tem and tourism statistics survey methodology
should be improved. Therefore, mechanism con-
struction should be conducted based on the in-
teraction and mutual support of the three forces.

CONCLUSION

This paper aims to deal with the mechanism,
path and practice of the convergence develop-
ment of tourism industry in the context of eco-
nomic transformation. Tourism industry’s con-
vergence with other industries can get rich in
the number of tourism products, improve the
quality of tourism products and develop the new
tourism industry, becoming an important way to
solve the bottleneck in the development of the
tourism industry. By measuring the tourism in-
dustrialization level in China with the input-out-
put and multiplier analysis methods, the author
finds that tourism industrialization the Hubei is
at a low level, mainly in those aspects, for exam-
ple, the contribution is low of the sectors in the
tourism industry to the national economy, it is
uncoordinated in the sectors, industrial struc-
ture needs to be optimized, and overall level of
the tourism industry is not high, the long-term
role in promoting the regional economy is not
obvious. Therefore, the mode of development
in China should be further improved from exten-
sive to intensive, the rational allocation of re-
sources should be promoted, and the structure
of the tourism industry should be adjusted to-
ward a upgrading and rational direction, and thus
improve department productivity. There are cer-
tain defects in the current system of China’s tour-
ism statistics, mainly in these aspects, for exam-
ple, tourism-related concepts are not clearly de-
fined, a single means of investigation and the
small sample size, advanced statistical tech-
niques and analytical methods lack, tourism sur-
vey is not linked up by the Tourism Satellite
Account convergence international authority
recognized by the international authority recog-
nized Tourism Satellite Account. Therefore, in
order to raise the overall quality of tourism sta-
tistics, to ensure the authenticity of the account-
ing content, there should be a comprehensive
reform of the system. The paper studies the pat-
terns of integrating culture industry and tour-

ism industry in the perspective of the theory of
industry integration, generalizes three patterns
of industry integration: extended pattern, restruc-
turing pattern and permeable pattern, makes the
theoretic analysis of them systematically. In light
of the characteristics of the culture and the tour-
ism in China, the paper illustrates the base and
the feasible patterns of integrating the culture
industry and the tourism industry in China.
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